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GOOD Ideas for Cities, C.A.M., St. Louis, Missouri, 08 March




L i

L

— -

COOLAI_E o, ™

I

U h —1‘1‘1 enc r’yr—ﬁ

We have a world-class light rail system in St. Louls. However, we
have not seen a major effort to leverage the system as a catalyst for
building more livable communities in the St. Louis region. How might
we increase ridership on St. Louis’ light rail to help demonstrate
to the city the important opportunities around transit?
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METRO LINK AS
CIVIC EXPERIENCE
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REPRESENT STL NEIGHBORHOODS

1) ICON / LANDMARK
2) RETAIL

3) ESTABLISHMENT
(daytime, nightime)

4) COMMUNITY / PUBLIC SPACE



CASE STUDY NEIGHBORHOOD
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-Each Metro Train = 2 Cars

-Each Car rated for 72 seated, 144 standing
(144/288 for train)

-overcrowded train above 144 seated/144
standing

-RARELY achieve these numbers except during
Cardinals playoffs, large downtown events




-19 seats removed
-encourages standing/socialbility/exchange
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METRO LINK AS CIVIC EXPERIENCE
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GREAT CONCEPTS 11!

INSIDE OUR IDEA AR

1) DOING SOMETHING OTHER THAN JUST RIDING METRO LINK
2) BUILDS UPON EXISTING SUCCESSES AT (CMT) CITIZENS
FOR MODERN TRANSPORT & LAMBERT INTERNATIONAL ATIRPORT
3) ALTERNATIVE REVENUE SOURCES

4) INCENTIVIZING RIDERSHIP

5) NEIGHBORHOODS - INCLUDING AIRPORT - AS DESTINATIONS
6) EDUCATION CAMPAIGN ABOUT HOW TO GET TO
NEIGHBORHOODS ONCE LEAVING METRO LINK

7) IMPLEMENTABLE !!! - REGARDLESS OF SIGNIFICANT
FUNDING CHALLENGES REQUIRED FOOR MORE LINES, MORE
FREQUENT TRAINS OR T.O.D.’'S (TRANSIT ORIENTED
DEVELOPMENTS)
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